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Social media provides an opportunity to engage and interact with our various audiences and promote 

staff and student expertise. 

Villanova College supports its students’ participation in social media online applications such as social 

networking sites, wikis, blogs, microblogs, video and audio sharing sites and message boards that 

allow people to easily publish, share and discuss content.   

These guidelines are intended for students of Villanova College regarding the use of social networking 

and social media platforms whilst they remain enrolled in the College.   

The purpose of these guidelines is to provide direction on the acceptable and appropriate use of social 

media by students currently enrolled in Villanova College (hereby collectively referred to as ‘the 

College Community’). The intent of this document is to assist members of the College Community to 

choose appropriate online learning platforms and to maintain ethical and professional standards in 

their use of social media. 

These guidelines aim to provide guidance to the College Community in the use of social media with a 

view to reducing the instances of: 

 

 

 

 

Villanova College is well aware of how online social media platforms such as (but not limited to) Blogs, 

Wikis, Social Networks etc. are transforming the way we interact and learn. Online collaboration 

enables people to share knowledge and ideas regardless of rank, title or experience. The intention of 

these guidelines is not to dissuade the College Community taking part in online conversations and 

collaboration, but instead to empower all members to make appropriate and legal decisions so as to 

reduce the potential of negative impact on the College and members of the College’s standing in our 

community. 

The terms ‘social media’ and ‘social networking’ relate to and covers all current and future means of 

electronic communication and networking platforms which currently include (but are not limited to):   
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These guidelines have been designed based on the following guiding principles, reflecting those which 

underpin all our actions as members of the College Community.   

 

 

 

 

 

 

 
Educational (work-related) Use of Social Media  

Accessing and Contributing to Social Network Sites on College Systems and Devices 

 
Whilst on College property, using the College network or internet provided by the College system on a 

College or personal device, social media sites and platforms should only be accessed or contributed to 

if they are solely related to an educational or professional context. As such, personal use of social 

media should not take place on College property using the College network or internet provided by 

the College. 

All use of social media is subject to logging and monitoring by the College. 
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Whilst outside of College property and outside of normal College hours and using internet not 

provided by the College, members of the College Community are free to use social media platforms as 

prescribed by current legislation. 

Furthermore, given that information provided or statements made may impact the College and have 

larger consequences, members of the College Community are reminded that they are at all times 

representing the College in anything they say or do and as such failing to adhere to these principles 

may result in disciplinary action being taken. 

During personal use of social media students must not:   

 

 

 

 

 

 

 

 

 

 

 

Online relationships (other than purely in an educational context) between current students and 

members of staff should not take place online. 

Students and members of staff must operate in an appropriate capacity; therefore, being social with 

students in private social network spaces introduces a dynamic that may place both parties at risk; not 

necessarily because the relationship is inappropriate but because the relationship could be perceived 

in that way. Therefore, any private communication between these parties creates a high risk situation 

for all and is unacceptable. 

It can be difficult to draw a line between personal and school life when using Social Media. Even when 

talking as an individual, people may perceive others to be talking on behalf of the College. By 

identifying oneself as a College student, users are creating perceptions about their expertise or 

experience and about the College. Accordingly, members of the College community need to be careful 
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that all content associated with them does not conflict with College policies and their obligations as a 

student. 

Just because conduct is outside the College or users have not clearly identified themselves as a College 

employee or student, it may nonetheless be in breach of your obligations to the College as an 

employee or contractor, whether on social media or otherwise.  All users should exercise caution and 

common sense on that basis. Should a legitimate need arise for expressing opinions using social 

media, the following disclaimer should be used “The views expressed on this site are my own and not 

those of Villanova College.” 

These guidelines are not designed to infringe upon personal interaction or online conversations whilst 

speaking as an individual with no reference to the College, provided you are otherwise complying with 

the College’s policies.   

In addition to the expectations and directions of the College and the impact of social media users’ 

posts and comments on the College and wider community, users should be aware that information 

they provide and statements they make may have significant consequences socially and legally on 

them directly. Legal and disciplinary actions may be taken by parties outside of the College and this 

may, in turn reflect poorly on the College through association.  

 
Examples include (but are not limited to): 

 

 

Depending on the circumstances, non-compliance with this policy may constitute a breach of 

enrolment or contractual obligations, misconduct, sexual harassment, discrimination, or some other 

contravention of the law. 

Those who fail to comply with this policy may face disciplinary action and, in serious cases, 

termination of their enrolment.  

The terms and prescribed conduct in these guidelines are not intended to be exhaustive, nor do they 

anticipate every possible use of social media. 
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The following guidelines are designed as an additional set of recommendations and suggestions to 

help guide appropriate behaviour regarding social media. 

 

 

 

 

 

 

 

 

 

 

 
 


